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Abstract
Analysis of factors to determine the room pricing of hotels in Vientiane by Hedonic
Pricing Model aims to study the hotel characteristic, facilities, environment of the hotel in

Vientiane and Analysis of factors to determine the room pricing of hotels in Vientiane.

This study uses data from websites www.agoda.com and www.booking.com by selected
219 hotels by the number of rooms are 1,109 that are still open for customers in the early

year 2020.
The price of a hotel’s room in Vientiane range from 1 to 50 US dollars has 725

units, the average price of the room is 47 US dollars per 2 people per night. The 3 stars
hotel is covered more than other hotels in Vientiane, there are 645 units that cannot see the

city view, and only 50 units of the amount can see the river view. In other that the location
of the hotel is far from city center only 1.2 Km, 64 percent of hotels can provide the
breakfast for customers, furthermore, 93 percent of hotels in Vientiane had free wi-fi to

access and 96 percent had enough car parking.
Factors to determine the room pricing of hotels in Vientiane as followed by room
had a king bed, 24 hours front desk services, good security, the hotel can provide the

breakfast and hotel have a swimming pool. When we compare the price of a room that can
see river view is more expensive than the room cannot see the river view the price is around

8.59 US dollar in different, and the deluxe room is expensive than normal room by 7.3 US
dollars on average. Moreover, hotel size, reviewer, and room size can increase the price of
rooms as well. Those factors are very useful for policies maker to set the right price for the
business hotel and tourism industry in Vientiane in the future.

Keywords: Hedonic pricing method; price; room rate; hotels; Vientiane; Laos.
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Joandioliin azg1u10d9Guldiainiesydissdn i uS uuzuau 7.31 Tnaigznsdn
Gouarfunoiudisiunaetii 1 soussy. U”wsﬁﬁucccﬁmuuuguy vsnaInazdniveen
oy Tdigounudnifiiiv car Dedrnsugyiatnicwicdo dUznsull $991U0UnDU
grnoncuudutou «ar JO3nwdinminniwiiindutdifiveeniivadadingsdio uwy
(Suda: J3nwlnyn, szm‘cuu’ﬁsmnﬁ, éﬂjmuﬁﬂcuuuzﬁngz‘cw, gugenNININIY,
2911, NMUIOO3NWINTD, 1Ay Su7. Suznsudisrogsdioudidiuda i]n‘c'aaowqguy
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DaowsduTumunidoaindisydiniwizcuniunsulzongidn usdigejueniuniy
finceugiwisdcie WinwddniutRoaouddivla.
Fiogthgauincdiudowtitd (River View)

Bugenudngcdiudr HunndiegiindumnindSowii § RiincgaduninddScou
HcdiuSac s Dgouluniumdoanidieliin axg1u1083Gulianiesdie siind ugy
Uzuaw 8.59 tnavgznrdn dotardunoiudadiunig=fa 10 souésy. maduiicEnlsi
mu’a‘uz‘ﬁaﬁmmvﬁsjusumUci]uﬂnhz‘ﬁﬁaawénﬁu NwIzdl diegiiniduniugolswie
Widioy 4 n3u Hldeiidria U.uw:uzn'iajcﬁnnmﬂmg?m?a:ﬂauwnwau waz Unum §
SoRnermdien Suda: suau gud, ueuswoly, Fduiivmilou, 39deqtd i
gougegajeiu tay arughidiudowwuen wdodaldithnnowseuniy, sxuwlagy
1.

nwdSnay 24 8009 (Front desk 24 hours)

GuegIniudngdiudl Fandidinedtiud nwd3niu 24 Sotugsigoutuniu
Mdoasnadieiin scsruindtuliainizejfiejindluguuzuiu 3.40 tnaigenedn dou
Qefiunoruddunmygc 8 5 goudey. doudnwddnaw 24 SolugcluniudayFduon
02IUFLOON (AT ﬁjczjumwchﬁﬂawa'oaciﬁ9L'canz‘}’lcé”‘°1z“u’n‘Zzﬁwanr;§°|:1w°mc§aﬂéﬁﬁnw
‘cﬁmzzgjemcamﬁén%cﬂumzﬁ?oﬁmu, HudugysnWicenfi S0 3nwiiufinnoiudediv
73 war dafuniwddniu &3datanwddnw 24 20tug3dudntadigruinmionins
299Hi93Un td.

aovuUsntw 24 8oTu9 (Security 24 hours)

Gueginiudngudivdl Hranmdidinegaiul niwdegfivaoiuusaty nzmasa 24
50103 w0 dytuEaldiainizeydiegiindl uSuUruau 2.93%0a1Fenedn dosardiu
0010815 U139 HE 10 goudey. nwsnginorudentwlugrn R Tncludisnalu
geuwla warsulauninnegngo GfiutsiusuiiDariuaoruusntwidIndugigEuiy
naRioQInIRdn.

Dol (Breakfast)

Bunudngacdivdrtwesudinminaou Dot gty liandiestin Ui
21 3.36 gougsudiotardy noruddiuneefd 10 sougsy. srmiuElugsnIuHidn
cJugignorgznongzuis WanNandl cazdzndnoalluniwesnidgensSudzniuginiu
(5,

Moudielin (Number of Rooms)

GugeINIudngdiudl Anigejdisgininiwdodiutuinnignjofiufiuauoudiog
I DWHRTNS, HrnddineSadiud Swoudiegiindiusy 1 dieg szaru10833utdian
293tioliin WuSudzuiy 0.08 lnamzmedn dovasdunoiudifiungc§a 1 sousy.
fafidingalonindvwovdiegmisnmiucdidinegatu S vwoudiesiinuyyd Wifiuaotu
fisgniesiuen way Jsucuudieqinldidennweuy EaticdudntagduiicSnains
dioginiiucl ugu.

9811 (Swimming pool)
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GuesInudngadiudr Hrundidinegtul gzasut 390gouluniuniinain
diggiin vrg1u1039GuTdiainrizedisgiindiugutdusu 4.83 lna1gznedn dosavdy
001U1EUN1IFLTA 5 gousSsy. sougrwdumisiisy §) csswwnmumumunmjccuummﬂ
waz D91woun1o 3.5 adutd dneedss asamcajcﬂuajmuouaawa nonfiguan
sovfnazdulsiusy § dwinduldidainigeu. dyliv, JntegzasuinIdnolusdy
Enlianieeyfioginiudiugutd.

MWoVEUId0NTN (Reviewer)

GugeINWEngdivdt anigediegininidodivtd winniynofiufiuawou
§u339, HrewouauddoRindiugy 1 u wdTuldianesdiegindiugy 0.006 t0an
enran Govaztunowsitivnge{t 5 goussy. uovsiuadondndudntagisiuiy
nmioand din eeqlsiesy, wazdtivgoumu Winowdiunzuuy way 21wou e
guddnivgoutinduatuniudsnas). svliv, nwisgdiejuussuaty waz Nty
91330297 Ysuih L Wiin cluINSUESUEe s Ius U USNLUUNDI.

ysNINLY, Ndngdudl Juaidodud tuicludatatid DduTunauninaing
HinluuzasunolagriuEy: njjezmndy (King Bed), DTu1ldid@naw, niwdndnnay
993u8 (Free cancellation), naud3naugsgzouautuwd (Airport transfer), Jueuesndn
(parking) «ar tauriifijeegtscsumilaniges (Distance). (fijcsudl, Wwngzefdd
WEduduanniitineariidsesiisjus unniu woRfnmniudodutufntie) talstsue)
futanidey wouerJarnadielingindt srnauiidinge tn.

V. asugu

naudngafonifoanidisliinqvduuzimunnaiwdnoiutisniuidsnisiusy way
A1 ldigenagjNunaIufioINIueeIandsl, N3y AsANTHIInIwlsjusy wlu
11001 1S Gundngiicdungofiutunwmido war vrameuaInReFiejinlusado
d. e F1gaorucsuce)tdizsuminiudSniuniunieiio scnwducnajdigaiusy
18U Wdien Ud 210 way groliugzoyuniuviionzuicuududs.

dataminainidigyiineslsjusuiu urasuyojojjiv Goudid Hedonic pricing
model Jeneuld: Jntawistudiegiinisy exmnnesldio) wax nuAuLa Uy, dJata
GauiidgcuudisiinfcsiuSocnd. Jotandwniuddnw war F391Woun01UKL0oN
Uzneudioy nwd3ni 24 20109 way Awoududdo doufy, Jatamigdiuiagdag clu
exnuinge)lsiusy war Jevasulaldiandl couaineesfidinarginda (benjusiv
Isyusuevonniios was dDgzasuin.

ﬁuesjmwé’mmﬁmmm‘téui‘]wéqnéﬂjéj, céjcﬂuuﬁmmﬂﬂjﬁjc"’wﬁUt;inznsumn
yarfneruouniuiidgne, céjmmmﬁﬂ?ééyu w2z Guniwdngldecdugouiiluniy
dcazNiuazyn Az 21cLUNIUNznInUnINIuNIdnndiein thlnoruwizduniv
nowdgniuesIdItwn wx zn.umucéjé’uﬁur,u'wznsumnmug:u‘:] Tunzyantddnd
Urofwau. veneny, duduuzlnuaifivuingoudanzuy, SInwneinyo way
Huniegmiuiingogeilunwindiustoviwdndu was donzumniunejnodndos.
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