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Abstract

A study on behavior and factors that influence acceptance financial technology
Mobile Banking application of service users in Vientiane Capital city has 3 objectives such
as a study the behavior of the users Mobile Banking application in Vientiane Capital City,
study of Factors affecting Decision Making to use Mobile Banking Application of in
Vientiane Capital City and Compare the importance of the decision to use Mobile Banking
application in Vientiane Capital City. This study is a survey research, application tool is a
questionnaire and the method for data collection is a convenient method of distributing the
questionnaire to clients who have applied for Mobile Banking application in Vientiane
Capital City. The result of the study shows on general information: most of the respondents
are female 214 people (53.6% ), Ages around 29-39 years old 198 people (49.6%),
Education at Bachelor degree 281 people (70.4% ), State enterprise officers 169 people
(42.4%), the income level more than 4.000.000 Kip 189 people (47.4%). The result of the
study shows on user behavior: using BCEL ONE application 157 people (39.2%), LDB
Trust 108 people (27%), JDB Yes Pay 60 people (15%), LVB Bank 74 people (18.8%),
using the mobile banking application for purchasing the products or service 153 people
(38.3%), always using the mobile banking application at the office 181 people (45.4%),
the frequency to use the mobile banking application 6 times per week 281 people (70.4%),
have known the mobile banking application by Bank’s officers 120 people (30.1%), the
reason to choose of using mobile banking application because available 24 hours every day
179 people (44.9% ). Technology Acceptance Model are very effect of factors that
influence acceptance financial technology Mobile Banking application of service users in
Vientiane Capital city. Hypothesis result of individual factors such as: The gender to
Mobile Banking application of Information Quality, Mobile Banking application of
System Quality, Perceived Risk, Perceived Usefulness and Adoption are different but
Mobile Banking application of Service Quality is indifferent. For age to Mobile Banking
application of Information Quality, Mobile Banking application of System Quality, Mobile
Banking application of Service Quality, Perceived Risk were different but Perceived
Usefulness and Adoption were indifferent. For the education to Mobile Banking
application ofInformation Quality, Mobile Banking application of System Quality, Mobile
Banking application of Service Quality is different but Perceived Risk, Perceived
Usefulness and Adoption are indifferent. Educations to Mobile Banking application of
Information Quality, Mobile Banking application of System Quality, Mobile Banking
application of Service Quality are different but Perceived Risk, Perceived Usefulness and
Adoption are indiffernt. The occupation to Mobile Banking application of Information
Quality, Mobile Banking application of System Quality, Mobile Banking application of
Service Quality, Perceived Risk are different but Perceived Usefulness and Adoption) are
indifferent.  The income to Mobile Banking application of System Quality, Mobile
Banking application of Service Quality and Adoption are different but the Mobile Banking
application of Information Quality, Perceived Risk and Perceived Usefulness are
indiffernt.

Keywords: Financial technology, Mobile Banking Application
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Somnzuztirigoumena tdEunwusniumnoliioy srudnlunsufio way dudwngo
Huiigin.nwusuSuaorug g fininniud HuniunwusuSunolud iicanafiviEy:
QT mmjwuaiwnasju (NOFLMEINDULANT €A YzinnIV FOATwnIIngzuzdindy)
no1wdNUsY KAy YusUSUn01USINWESudl war O3nwlunigAgfivglufivdzann
gemrdnorudnminuindjnordalusutnonigddofivSanzuziilucsngdives)
Sngzueltalunws. vrduniudicuidignoiudoniuldicRiosutd HananJuzdunii
BardiyfingruzardiiidayarinesuaiuasuiuifnuEaRnecnidug Wudidindou
. dntawetuesiWiodnwSutgd: Giduzduniuluniuidiugndarinesuaiuu
nev «ar £8unsunwdzddonug § 3nwdugd cay Wivdindejeeiariu § Su
neua1yY) YnsusinfiazurdudewuenanicdonoiudefidesSutguiu: aowds
g3je013uty war guUzwwesSuty NTdiRnnoBetiutuSutgiEungofiu. Nl
g yugog Wikndd3tungo3nwesutalgiuiy ey Juslnunlunwigdoumaty

=]
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D8 tinwlgd3nwesutafnimo i Inwdndusuls lwuaggouisy: nawdndusy
nulgddanivesuta § Tuniwddnwnzuinaudeaniningsjcaulauniuiy (E-
Banking) fidacduéioilgsm. GldiddniuGongariugiariussuauidudineui Dnoau
SisiuTuyarinesuia wirdno1ugwInee)ddidEnwdonigl s1undgnoruoitsed
WigEo3nuSutgiine Widyugoudo war Urddnmuaidrduts. nwdsyfivnolucdiy
gouBofiduggiivesinorudeniuglgd3nesua Uzduniuiisunoudadytuniy
UigyugoudoluniueEnauniu way Swesutadoumaduiisirduiddniussuany
tisgdgnoruiBeniiusy: nuulfinmwseiSutuniuiiveyugonfoestils. §30dnta
Dno1wsduanus uSud nudsutuniduts twmgwdmnwicEnldido3tunciuta
ueruounwigladweatwdylanmuniuEaldido 3 lund soiududesfid o
figgotatavzioarlunwiignigezifinnoruBeniv war nwususSutuiEediniulag
oy YrdunwunwigpuardiunoluBenivesiddtlund téiuamwoudcaioamn
no1Ugrtijuarwiweslariunougy) way nwdotnesiariudyui indinguluariu
nuéredntndnuenaniardunorugeniungugfivartiunoiudsniuses o3 tun,
slirdizeewdniusEnginiwgndinouiisdsjertanoludsn twdudrdugin lunuga
noruoiutWicRindu (3un1 wiiownu (2014) “td8ngdntdi Sfudnwusus§unils
JANUgIRziiumeidniningiugdznsussuintuy). F. D. Davis (1989), Perceived Us

fullness, Perceived Ease of Use, and User Acceptance of Information Technology. MIS
Quarterly, vol. 13, 319-33).

2.2 SoduadSnseaniingoses

diuaa Lrmadidu. (2011). YdEngdatadi DudnwdoduladenigdSIniun:
vinunlnazrduifizejnzuiniu nednsutn 2970 (LsmEu) Tunjnuuzniusnsy
1 U8od13H 18 unwEng d NudEHInwnzwIniugwnlnazduifesjnzuinmn:
Sneutn 410 (Lrmdy) Weanjuuznwzasy tnolStuugsuniuduEiegDlunay
(fuR1e yuann ufodagdigelin 400 AU war Sin1zdyulnolgniudmizniutonsy
(Mulitiple Regession Analysis) Guniudngidudl nudoditoulndduwnsdy Jog
Q019 26-30 3 FuFon1wdnzigiznluarduledued war JawidgvudGoue)
AzMD13 20,001- 30,000 V10 €AY JrnsusBuduwziingudIdaisnzuduniuingsy
Suy0dnwdudl Ingzurnmdrgney Gty way wtdiicanciigiugidudniuden
1E03anwnzuiniveiuinazduifzepeuiniunzdnsutngsid 1€ I3nwtuieonjny
vrmzaeudcananiiy uenaniduniuiiogsuduuadniuiudidatagoudsdunag
nawazn10d3nwi SGudHunwiodutadenEdInwnzuinugiulnarduifess
NzVINIWUNEENsU N IR0 (Uzongu) thun Jdatadudngzuzniniuzwi (B = 0,237)
Jatadaugrniuiiindioig (B = 0,205) wax Jatadiueruouniutdiddnw (B = 0,123)
goudntagoudrduminiunzminddnwiid D8uanwdndutadenlEddnwnzuiniy
tulnazduifesgneuinmunednsutn 9170 (Uzomigy) tGan dotadwezdnnzdy Jo
19 GrwRnn «ar Jatadwniwdedunmunzgo.

oy Huda. (2014). tE&nzdntiD8nHdudniutinduta 803 nwnaznnmg
nuGueaugssuaty Nasdgngicsunzuiniy Sterdudin 4o (Vzmrsy) Ddh:
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90Uz diovstBunidnaitd dug yuluniudindulacdsoncuuynnnnunggin
2 Nz luaoutidrtaci Bofinniulgddnunarimg@ssuatiiosy nut
nwanétdyiurdnfiu UrgineufilEluniudngiftely nugndizegn: via 8
torsultn 41%in (Lrmidy) WeeannuiidfolSnarnmnnuduadssuaiues)
NEUINIWAIWDU 400,000 AulnulEnudoday 200 Autuniugucuuderlgnolustitaziiy
(Non-Probability Sampling) Goaniug ufodajcuudyedy (Accidental Sampling) 21N
UrganeudisslacdorSnnidenfodiijeuucarydy (Purposive Sampling) 8vfGH 8wo
8100108, argzidy, awduuinnzn. 2:ftREunufiogsuduunniEenand
Urdndlivesjwody car 288 Anzsutagrin Srnwdyulnunuiglusany SPSS
23U T ULV gjz@uﬁumu%‘m‘tﬁﬁjﬁ: 1) BobAmnuigdAanwnazninigniuiy
nnwdngludl fudiBodninwigdInwyarninmigniuduegiugssuats (Online
Banking) 283anéinzuinautacSudin afin (uzmdu) Tueonju Haoan (1) nusn
AN UInIEIWNIesUNIUSUNIUATUNIWE 19T ndgjcdud (2) INdSIN
UsntwcHeEnnarmssuawiividutgesjmzuiniu (3) andmiuinafSuwses)
NV TGEED1399910 Ay P00 (4) NIVENNAENITIVNIYSULSINSUINIVKILINNAT
(Dunwiudrdnduyudouno1udelto war nzur awdigauincitedumicddutdiiu
(021 2) JntadiwugoudsE0n1INIunsInPNNIUENduIIFoudsEUN1INIUNLYIN29)
nwgo3nwnniudueugssuale (Online banking) HI8aHTuanwEnduleeejgn
Sinzu1niy eSudtn Ao (Urody) Tueanjeny 8 dotadiuniudaniy, gy
Wiod3naw, C’iwmu:‘%jc%umummm, Aauweinulidanw, Giwezuouniubidany
way Grwdjconds uniuusway.

Hoged. (2015). WEdngadotad DGudnwtinguatgddnunsuinmugiuinasSud
feognzuiniuesudutueanzuiniuss uduwn 03, nudodiyilEunidnaigndiioy
E0INwnzLIWLWNLUINIWeo U UTUROWIN 03 91U 400 Ay, §93DHTE unw
3taficuugsun ugrfiidta Gfogrffinwsrun war sxffaouEusunoludaiiv. Gu
29IN1U29INudtadiud 1) nufodjusoulndduwndygigasndly 25-30 J Jaznive
120, uwziingudo/wziinpuindgsnein JawsSuazmadag 10,0001- 30,000 U, 2)
Jotagouynfiutdunn, 91y, Azdunivdnas, 918y, ogudiBey way %3I]'11J$ZU’IU§j
Budniutindutatgodnwmnisinazdudf. 3) datagouurdunminuunzyindinez3nny
U war Fjrondsuminiuzwiu S96untiunuiinduatEddnwnzuinivelnazdud
Alusogiicdugndresjnruiniues udy wnajeyuiiEaligin wougoroitEdIny,
2enWAISNIW war Yzwonaridiuainl, Grugsininiuindiing, Gunidsdoniy
020, AugsuaunIudINIU ey GUYNarINU é‘jﬁﬁh‘fzﬁﬁﬁumnﬁnﬁu‘C'ﬂ‘(é{ﬁﬁmu
nzunwdinardudflugosiicduandunsiniues udu undjguuiiEatdis Inc oy
$0303n1u 2R 1E03Nw, Yrwngnazm car modulunm@entgddnaw.

Sugzidu guniat. (2017). EEnzdatai Ddudniudentgwe3nnzdiv BCEL
ONE 2933081 nzunmunuainiguzinnio xody, Nazl@ng: degivnzyd. loul
20U289 SnagzwivaosuggInulguzdnnzdunzuiniy nzuInuNIuEaInI13uEnn10
Urmidy «ar dngidatai Dudniuidentgurdnnziiu BCEL ONE 293qandinyuiniu
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NWAIINIYENN[1D LISy, SUCUUNUSNKICLY SINcuudiuazur €ay cuudsd i,
D18 cuugsunuduiio)d 410w 220 gy PNINd oSN car HTEHINwL
(Judod)1ylunwdiarz. Guesjniudngdudl: nu1lgwzannzdiu BCEL ONE wlud
cuo iUl uButuynad, Bydisgurrnurdansdiu BCEL ONE wlulnoiugiuinnsy
zougInIUnaIwisINIUEeIaNdtd. duesniuinlguuuiiag) Logit Duda: Hrwadd g
08n1u BCEL ONE mancducwngas tenniiezidont8urSnnzdiu BCEL ONE slisunds
wodi] 0.084 thidouaunoiuisnivniggsfAciniu 90%, 918ucluddy way HInw
SodiutWwniiongofivfivdntaiicden 8w 3nn:diy BCEL ONE nmunoiudl 1918y
291031 803N uwzingwdn tenofiwzdeniguz3nnziiu BCEL ONE duducii
fiu 0.106 i nJuTiusBUdY GotartiunaruiBentivnige AU 95%. venijy, Q1w
g DauaHudntaiicdentEurdnnsdiy BCEL ONE $udi f1aetdesinudodagdugy
1% woudlenniinei@enlgurdnnsdiu BCEL ONE Wugusuay 0.204 thr dovazdu
no1LSsuiun1IR {lTIU 90%.
I11. SAMUSNa «ar NMUSOUSDUSLU

3.1 3dnwdnan

nwgngdntii DGutnwus uSuintuladnigniuduasuiitnsy Mobile Banking
2936 1Z03MuTuuzasuma030333W InudEnanjofiudntegduynay Dotninwaty
nwinSusSuiitnsui Dunnwssusudintuladnniuducsuiitngy Mobile Banking
29163 7803nwluurasumaogogIiv war Jatalacaflfuanwusugudiniuladng
nawBuaSulicadu Mobile Banking 29361803 n1wuuzasunasjosiv unwdngs
cuuSAU=I Uy (Quantitative Research) Tnuwilgwuugsuniu (Questionnaire) (Ju
Bo3 0 Tunmuciumey way SorzeyuciuiniSarftiivaru way 9:§88198).

3.2 3fcfiunisousoudyy

3.2.1 3fnwfiuniigyy

mu%nm‘iuﬁjﬁccﬂuégudzﬁuwu (Primary Data) ccuuéquzﬁ‘tﬁ@mmmsuccuu
FoUT I Ay 2yuRuzyy (Secondary Data) Snsndiundigyuamnenzawinnoiu Hio
2:8iinossy aouiizyulududdin asuaouiudyudensuniudngs, 13usunsy
& 3R TunuciuMSyueLuDc:
- nudnzadlcluESyunnudigmonnufiosy nwduugsunIUE ity
JaTunIunsUKUUEsUTIU ey wangdiwtdinudoduiitdmintd lnudnwbioniu
(Funcuugsunu Tt Emuiinitotd 4mwou 385 Godudiintgdaniugiazeiy
uSuwSasulnardudf a1n 4 nrwnwluesuenurasunolngIIu
- DScuugeuNIURUALLINONNIAUNDIUEUNIVELYY €y ﬁjazzﬁocﬁisﬂswégn
21uazdu
3.2.2 (69306178 Lwnwdng

(B9900 78 Lunwuciiund yucisniu3 tadstc oua g cuugsunuiigye uann
sousoUKUonILdnNIRngzBientaiu uar Jn03taiingogs) wuugsunungofiudn
M DBudnuususudintuladnniutueduiicnsy Mobile Banking 2997803010y
vzaeunaolnuuugsunIUEYIeendu 4 93uI0:
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OV 1: CUUISUTIL2LUKIDUYNAY

v 0O o

goufh 2: wuugsunILBoGRnwEH3nucSulinsy Mobile Banking wtjsendy
5 gousy: nwlgddnw, rnUiiteddnw, Jrawonwlsddnw, eowflunwis
H3NW €Ay cndIByuHsIncSulinsy.

goufi 3: (Jud yuardunorudiduesydatadiuguuruIwesIs YU 109U
(Information Quality), Jntaduguuzwiwgejaziu (System Quality), Jntaduguuzwiy
nd3Inw (Service Quality), dntacihiuniusSusnoilsyy (Perceived Risk), dntadiauniy
Suguzlmun (Perceived Usefulness) Jntadunoiuidalaiiuesiniuialg (Perceived
ease of use) NuusLEY (Adoption) TnuldUWinBen 05 avdu:ddunwign, Sduge
, EVYUNY, vy (ay éﬂﬁunﬁeyﬁgjn.

goufh 4 (JucuugesuunIofiugdadiv way sgzwliubiu Junwususudinly
Tadnynautuadulitnsy Mobile Banking 293i7803nmwluuzasunaoiduganucuy
(o (Open ended Question).

3.3 nudazsyu

ndnirsyudidundtdin gz fbtvarur way gxffigndyrelunwdmizdyy
(3902300

wingoufi 1 : Sz yuiiotuesjdnsunuugsun iy wludmnrrdouainou
(Frequency) s angousse (Percentage).

wngoud 2 : Jezfodnituniual808niu cuiSanolut way digoudse.

wingouf 3 : JntadwguuzwwesigyusIozay (Information Quality), Jatadm

ouUzwIv2egazdy (System Quality), Jntadauguuzwiuniudaniy (Service

Quality), dntadhuniusSusnolusyy (Perceived Risk), dntadiuniuSusuzinen

(Perceived Usefulness) J0tadiunoiucditaieesniutiats (Perceived ease of

use)
WINFOUR 4 : muuswSyU (Adoption) Az 2xuauNIUiindula Tnudmazdosmaa

Sz (Mean) «ay av@udsulinna (Standard Deviation: SD).

- gounwdnucnnaowwakiveejunzdnta wwiginncdiaztugenddu 5
QedUd: mIwiisn, mrw, Janag, oisy way olisuiign nwdkies) Rating Sales
Tnecnazdtuinumidnazeuy ey atu@udyl:

=LUUFIF0 — B=LULONF0 _ 5-—-1

] [ = 0.8
FIUIUREOU 5
o Ay, o o ' ' ' o &
(810Ul 0.8 HILGUI LI AgeNmINIREasiyu:
19228 NIVCUNDIUTLIL
a o as &
4.21-5.00 ATOUNDNUKIOUYNIVNFO
3.41-4.20 AzOUNDWKIET LYY
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2.61-3.40 ArhunorwsEiuaztudauna)

1.81-2.60 QAZOUNDUSIEUBISY

1.00 - 1.80 Qvdunorudndurisufign

(cmagiiua: Likert Scale)

- mudingsudLunniuarig:ha Independence Sample t-test, culgNngsy
$13utndsudi Dg9InL war 9178 F-test 18S13unwRingsudunjunou
cmnmjasjrj.uﬁoﬂﬂjﬁjcm 3 Ij.ugutUTou?éaxﬁﬁﬁuwaumﬂjOja (One-Way
Analysis of Variance: One Way ANOVA).

- frennes) P-value =519 < 0.05 yydeBicsn Ho way vsusu Hy ousnowudain
tatuddudnluazfucandyfiv dovazdunoiuS outiu 95% f Azduno
ezt 0.05; 11 P-value = Sig >0.05 wlussUSy Ho e Uziiisn Hy

IV. Gunudna «az exiiueiiy

4.1 GugsInudnan

Sunmwdudoyuiioesidinsucuugsunwliud:  wWOdINsULUUFSUT LN
091 uou 214 8 NoU 53.6%, (rue1gfiudIgoleie 29 11 39 ¥ NSUUUTILGIENIITY
céjﬁ%nuau 198 UNow8149.6%, FuastiuniuEngudiudle wastuuaaticiunoy
(Saprendwpdauou 281 funoudl 70.4%, IFudwsBucLUEiudweIingwdn/Jnd
gemzRnDIwoU 169 Aunoudt 42.4%, FudwanSuciudiudbidawSunund
4,000,001 fudutunoudunatwyidiwou 189 Aunouidt 47.4%.

Bunmwdugotyudwdiodinies)dniitgusulitnsy Mobile Banking luuzasunos
0333V Dud: dnsutuugeunIwltE BCEL ONE wludewou 157 §iu nolida 39,2%,
nzU 0L YIRD LDB Trust J1uou 108 §unali8l 27%, Neuiniusdudinnzul
JDB Yes Pay 910U 60 §unouid1 15% wr nzuinusdunazinaio-nojn LVB
DigiBank J 74 &u nowtd1 18,8%. nuuintgudulicasu Mobile Banking soumiecus
hegrazadudn § nwd3nigiundwy Dhiwou 153 Gunoucdt 38.3%, axnuiiings
WBusudnsy Mobile Banking miendwjciudsuEnogngiondtwoylaiwon 181 fiunou
(37 45.4%, ao1wflunwuitsududinsu Mobile Banking «lumaiendt 6 909180
mawndwiddwou 281 A nowdr 70.4%, andigoulnaéinudullitndy Mobile
Banking lngtiuniucuzuigeueiin punzuinuidauoy 120 aunaudr 30.1%, a0
H3enTBudulitnsy Mobile Banking 179 8y (3enT8ulugauiniaznitd 24 Sotuy
now81 44.9%.

4.2 musziiv1wdy

Aaucwn:

datafi DGudniusugudintuladniynuGucsuiasu Mobile Banking 293678

O3nwluuzasunangayyiy tnetnls F-test Lwiusinsy SPSS fingsuardunoluids
ol 95% TnUazcw’lzﬁmauuzmueejéyu (Information Quality), GiuguuzwwesIaziy
Mobile Banking (System Quality), dauniususaoausyy (Perceived Risk), uniusus
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Jelmen (Perceived Usefulness) GaunivasusSu (Adoption) 69 5 c’ﬁmz‘}‘]mommesj p-
value a1 0.05 gz Widdivddn i Duaniuue uSudintuladminiuduasuiie
£1u Mobile Banking 293¢i7803 niuluuzasumasjojyiudnolucanafiv. cadwgy
vzwIwnudaniu Mobile Banking (Service Quality) 11299 p-value Tmeinda 0.05 gy
UWicdiuda Jntadi DunnweusuSutintuladnigniuduesuditnsu Mobile Banking 293
§1E03nwVLLAsUNRDI0IIIV wludLaNc1gHiy GovariiunoluEsniu 95%.

Aauge:

Jotat DdudnwusuSutintuladnignwGueduiinsu Mobile Banking 293678
O3nwluuzasuma0303iu lnugrwizdguuzwwesI2yy (Information Quality),
dauguuswiveelazdu Mobile Banking (System Quality), dauguuswiuniudInay
Mobile Banking (Service Quality), dauniuSusaoiusyy (Perceived Risk) #19 4 Ay e
299 p-value Aand1 0.05 gz Wicdiuddn i SGuaniwus uSutintulagnignaudu
uSuiicngu Mobile Banking 293¢ 1803n1wtunzasunaniojsduinoiucanciagfiy «
GauniuSusuzlman (Perceived Usefulness) az GiuniuasusSu (Adoption) €1299 p-
value Tmeinda 0.05 szangtwicdiugt Jatad Judnwsesusuintulagnignudy
«Sulitagu Mobile Banking 29367803 nwluuzasumnasjossiveludcandigfiy Gos
Qxfiunoiucss oy 95%.

QruazGuniudng:

Jotai DdudnwusuSutintuladnignuGueduiinsu Mobile Banking 293678
D3N TUUEn2UMADIDI T ToaazcwwﬁwauuzwwzsjéJ,JU (Information Quality),
dauguuswiueelazdu Mobile Banking (System Quality), dauguuzwiwnIudIniy
Mobile Banking (Service Quality), $i3 3 & 81299 p-value (and1 0.05 gxwng Wicdiusa
JotiiDBudnwssuudintuladmniuiucsuiinsy Mobile Banking 29967803nu
TuuzaguM030333U Jaorwwnniyfiv cadiuniuSusnoludyy (Perceived Risk) ,(u
nSusUslman (Perceived Usefulness) waz diunivususSyu (Adoption) 1293 p-value
MmenS1 0.05 gzengWicdiuda Jatai SuanwusuSudintuladninuuduesuinsy
Mobile Banking 293§ 18031 tunzasumasjojyivcsudcananiu douardunonu
c§9 oliy 95%.

Guegu:

Jotadi DdudniwusuEudtinlulagninuGuedudicndu Mobile Banking 2979
803N Tunzaeuna0g033V lnugriwrdiuguusuiwesigyu (Information Quality),
dauguuswiueeazdu Mobile Banking (System Quality), diuguuzwiuniudInay
Mobile Banking (Service Quality), dauniususaoaugjg (Perceived Risk) 19 4 Gauan
297 p-value 8Ind1 0.05 gzeniWicdiudadntai JGuanwusuSudiniulagnnwduy
uSulitasu Mobile Banking 29361803 luuzasumaniogsiu Jaowuwanciigfiv wa
GauniuSusuzlman (Perceived Usefulness) az GiuniuasusSu (Adoption) €299 p-
value Tm&nda 0.05 szangWicdivda datad Jud nwususudintuladniniudy
«Sulitngu Mobile Banking 29367803 nwluuzasumnasjogivcludcandigfiv Go
Qefunorus oy 95%.
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GuaresSy:

dataii DGudniusugudintuladnignuGucsuiiasu Mobile Banking 293678
J3Nuluuzasumanlo3yIiu lnusziwiz, druguuswiuesjazdu Mobile Banking
(System Quality), GauguuzwunwdInau Mobile Banking (Service Quality) wg Ay
nausuSu (Adoption) 319 3 Gaua1ee) p-value N1 0.05 gz Wicdiudntaih DGud
nivsusudinlulagmniniwucsulicng y Mobile Banking 299¢f 1803 n1ulu
UzasumaojoIITudnorukananfivcaduguuzuwesI2uy (Information Quality), &
nuSusno1Us33 (Perceived Risk) Az GiuniwSusuziman (Perceived Usefulness) €11
299 p-value TEnd1 0.05 gzniWidivddntadi DGudniuue ugudiniulagnyniudy
«SuBicasy Mobile Banking 293¢ 18031 lunzasumasiojydvcludeancdagfivdon
Qxfiunoiuce iy 95%.

V. RlﬁU;lU

QunavdzcDuniwdngadatad JGud niwes uSudintulag mignuGuasSuditnsy
Mobile Banking 29367803 nuluuzasunaniogiiu. Jeausdy iisgensbndnmnui
Pnwt1tsusuiias v JFuaniwusuguiniuladnigniuduadudicasy Mobile
Banking 293¢ t&03n1wluuzasumasiojsiu way Wevziuarduaowwaitivessdntai
Deudnwususudinluladmnigniuduasuiicnsy Mobile Banking 2996 1803n1uly
UraeUMA0I0JIIY. toutdtlgg uuusfuyy Hidamnwasuniugndifigulslu
ULasUM0IDFIIU IWoU 399 Aoty way 1TESHAnwAuadl cuudrdu 89euny
fugontdtudy:

Bunwwdudoyuiioesidinsutuugsuniu Tud: WODINsULUUKISUTIUYIUNDT
09100V 214 8 NaU 53.6%, Gauo1ediudl 203918 29 11139 T NSUUUTILGIENIITY
céjﬁ"éwau 198 81U NoL81 49.6%, 1JUALGUNIWANT (Giude) WazduIuuaficly
noutSagrendioy Ja1wow 281 §u nowuda 70.4%, S1FudwsiBuclucdivdiwsingi
J0/J0dgzmzN0 JUdU 169 81U NoUE 42.4%, émﬁuﬁ’mmuf‘s’ucwucﬁuéﬂ@zﬁﬁmuéu
MmN 4,000,001 RuButd nouduyunatwl Jiwou 189 AU nowudl 47.4%.

Buniudugod yudwdndiniestitnlg wSulitndy Mobile Banking Tuuzasuyos
0333V Tud: gnsutuugsun LTS BCEL ONE wluleiuou 157 §u noud 39,2%,
NLVINIWTONEUIR1D LDB Trust 10U 108 §U NoLE1 27%, neuinusdudinnzul
JDB Yes Pay J49100U 60 61U Noui81 15% Ay NzU1nIusduyazinaio-nojn LVB
DigiBank 0 74 &y nowtS1 18,8%. nwiatSuSulicasy Mobile Banking goumiscly
iliograra1Zudt § nwd3nw grondwy O Ao 153 fiu noucdt 38.3%, 2L0IUH
Inda178uSudadu Mobile Banking miundajcludeuiEnojnniundioy S3wou 1t
fU NoUd1 45.4%, aorufituniuurtSuSuiitnSu Mobile Banking cJumaiunadi 6 90
o1finmnarundioy D31wou 281 8 nowwdt 70.4%, andgouinggin udulitnsy
Mobile Banking tautiauniucuzuigsjuziinguneuiniuiuou 120 aU nouids
30.1%, gunnificdentsuSulinsu Mobile Banking 179 &1 (3entSulug1u0tiInzna
Y 24 80tw9 NoLSI 44.9%.

+ SruzvIt tdPnnudunds
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&40 lwnwgngs

wnudngtcludidéndgjun cay 8410 lunwdngmnaiunddsl: cuussy
nuddismigsusymaty Busatvidneucuugsuniuuigaud Winowsoudluniu
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