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ABSTRACT
This study is conducted to identify the factors that motivate the customer to select
commercial banks for their valuable transactions by spread out the questionaires to general

cutomers who are banking with banks in Vientiane Capital. Necessary data are 470
respondents to analyst the factor analysis for finding the factor extraction then multiple

linear regression.

The results of the study found that Women accounted for 54.89%, single status
66.17%, age between 21-30 years, average 66.60%, bachelor's degree covering 67.23%,
mostly professional employees, private protection, 44.89% of those earning between
1,500,000- 3,000,000, is 33.83. and most used business banking covering 44.16 percent
and 7 factors such as reliability and ATM services, influencers, branch locations, services,
financial interests. attractiveness and a sense of security and trust, respectively.
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